IR U39 51 evsH Heh fawafaenea, sameEe

=T (Assignment) 2015-2016
RIS AR Fe-H B (8. 9).1.)
Master of Business Administration (MBA)

fawa 3 LI fova @1 : TA.ELE.
Subject : Management Subject Code : MBA
GG GAKICAES : TH.EN.E.3.43 (T)/
5.43 (3M)/
Course Title: International Course Code : MBA-3.43 (N)
Marketing Management PGDIMB-01

sifepan 36 ¢ 30
Maximum Marks: 30

Note: Long Answer Questions. Answer should be given in 800 to 1000
words. Answer all questions. All questions are compulsory.

Section - A

Qog - 3 siferpan 36 ¢ 18
Maximum Marks: 18

1. Explain in detail the importance of International Marketing.

RIS fauoe & e @ foRaR & a9emsd |

2. What is the meaning of international advertising? Throw light on
its objectives.

RIS fasmo= & a1 3T 2° 396 3699 R YaIe Sier|

3. Discuss the main documents used in export trade.

f7ald R & g3 @9 ol @ guAl & fadee sl

Section - B

QoS - § fepaH 36 ¢ 12
Maximum Marks: 12

Note: Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.

4, What do you understand by export assistance?

frafa Teraar @ 3y oar 99ed € P



What is personal selling?.

Jaftee fama For &2

Explain the sources of Medium and long-term export Finance.

TegH U9 AYPIel Maid GRg & e $ IR § JHSSY |

Explain the difference between home Marketing pricing and Export
Marketing pricing.
<@ fquo ¥ wa fafa fauoe gea & 3R @1 fo=d |

What do you understand by Logistic decisions?

JUR = Fofa @ 30 7 gw9ea € 2

Explain the Methods of International Promotion.

RIS ag B T |
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=T (Assignment) 2015-2016
RIS AR Je-H B (89, 9).8.)
Master of Business Administration (MBA

fawa I CESE] fova @1 : TA.ELE.
Subject : Management Subject Code : MBA
GG IR DR B8 : TH.SLE.4.1 (TF)/
4.1 (3
qNSNSI3MSTHE. -04
Course Title: International Business Course Code : MBA-4.1 (N)/
4.1 (O)/
PGDIMB-02
a3 ¢ 30
Maximum Marks: 30
Note: Long Answer Questions. Answer should be given in 800 to 1000

Note:

words. Answer all questions. All questions are compulsory.

Section - A

Qo - 3 siferpan 36 ¢ 18
Maximum Marks: 18

Examine the impact of the Industrial Revolution on international
business.

3N PIf~d BT RIS T T R TS JTel TH1aT BT IRIET0T DHiford |

Explain the Product Life Cycle Theory of FDI in detail.
U.E1.375. & 3IE Sia- b N &l [aga e difo |

How does nationality of an MNE affect its planning ? Examine.

TERTSGIT JUHH DY I S5 o DY B THITId BRedl &2 TRIET0T BHifoTe|

Section - B

¥ os - § ferpaH 36 ¢ 12
Maximum Marks: 12

Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.

What are the important dimensions of international business?

IR TaAd & Fea@yul 3 BiF BRI & ?




Briefly discuss the foundations of international business.

RIS T & MR & F&Y H Ju Do |

Write a short note on Transfer Pricing .

3TRUT HIAd TR U aferd fewoh falResr |

What are the major pitfalls of planning?
e @ g siereat o & 2

What is ownership stratigy?

WtHed IO Fam &7

Explain the concept of ‘Total Quality Management’..
7. v, B faRaRT 3 THegd |
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sifermg (Assignment) 2015-2016
Post Graduate Diploma in E-Commerce
Subject : E-Commerce Subject Code : PGDIMB-03
Course Title : E-Commerce Course Code : PGDIMB-03

Note:

Note:

© © N o o &

sfepan 36 ¢ 30
Maximum Marks: 30

Long Answer Questions. Answer should be given in 800 to 1000
words. Answer all questions. All questions are compulsory.

Section — A

Qosg - 31 siferpan 36 ¢ 18
Maximum Marks: 18

What do you understand by E-Commerce also discuss the
electronic data interchange? 6

Discuss about the various aspects of Business process

Reengineering Methodology. 6
Describe the guidelines for cryptography policy. 6
Section - B
Qus - § frpaH 3id 12

Maximum Marks: 12

Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.

What are the elements of Electronic Payments.

Explain the cyber crimes under IT Act.

Write the types of e-commerce at International scenario.
Discuss the Internet Communication protocols.

What are the identification and tracking tools?

N N N N NN

What do you understand by electronic payment system?
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=T (Assignment) 2015-2016
RIS AR Fe-H B (8. 9).1.)
Master of Business Administration (MBA

fawa 3 LI fawa @18 : TA.ELE.

Subject : Management Subject Code : MBA

o e ¢ fauoe Ty D B8 : TH.§1.U.3.44 (T9)/
5.44 (30)/
dISTisedaT. -04

Course Title: Marketing Research Course Code : MBA-3.44 (N)/
5.44 (0)/
PGDMB-04

ferpam 3l ¢ 30
Maximum Marks: 30

Note: Long Answer Questions. Answer should be given in 800 to 1000
words. Answer all questions. All questions are compulsory.

Section - A

Qus - 3 epaa 3l 18
Maximum Marks: 18
1. State the meaning and objectives of Marketing Research. Discuss

the scope of Marketing Research Function.

fauor oy & 31ef vd BT gAY fauvm e 1 & &F B faaTAr Hifse

2. Explain and illustrate the basic concepts relating to sampling.
Discuss the steps in the sampling process.

Iroee & T SR Yl B ARG DI TAT T QlloTe | =ATIee
yfsear & TROT @I faae Hifw|

3. Distinguish between Descriptive and Inferential Statistics.
Explain, with examples, the application of Inferential statistics in
Marketing Research.

JUHITHD T SHHIED Fiegd! H 3=THe difore| fauoe e # srAES
FiRD! & TN B FNTERVT ARAT DHIoTe |

Section - B

¥ oS - § ferpaw 36 ¢ 12
Maximum Marks: 12




Note:

Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.

Describe the problems in conducting Marketing Research in India.

WRA # I ony == | 31 16l I3 T Jui HifsTe|

What is quasi-experimental design?
3ref-ymTeHs TR [y Ped & ?

Point out the points worth considering in Questionnaire
construction.

v geTae T # faaroiia fawgait &1 $fa aifsel

When and how is Chi Square Test used?
FI I IRI&T0T BT YT B 3R B fpar simar &2

Write a brief note on Grahical Presentation of Data.

3MBST & IRWI YRIHRUT R T wiera feuwolt foRkad|

“Marketing Research should be qualitative.” Comment.

“fquur ey OIS BT Afee| FHieT HifoTe
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e (Assignment) 2015-2016
WRRAKS IR T+ SRIBT (TH.6).0.)
Master of Business Administration (MBA)

fowa 3R CEIE] fova @18 : TA.ELE.

Subject : Management Subject Code : MBA

o e fasa weed B DS : TH.§1.0.2.5(T49)/
eH.dLT. 4.3 (30)./
UISTIEI3suAa!-05

Course Title: Sales Management Course Code : MBA-2.5(N)/
4.3 (0)/
PGDIMB-05

ferpam 3l ¢ 30
Maximum Marks: 30

Note: Long Answer Questions. Answer should be given in 800 to 1000
words. Answer all questions. All questions are compulsory.

Section - A

QU - 3 ferpaH 3i6 ¢ 18
Maximum Marks: 18

1. What is sales and sales Management? Discuss various sales &
distribution strategy.

2. Discuss various theories of sales?

3. Write an essay on uses of computerized sales management system?

Section - B

¥ os - § ferpaH 36 ¢ 12
Maximum Marks: 12

Note: Short Answer Questions. Answer should be given in 200 to 300
words. All questions are compulsory.

4, Differentiate between Oral and non-Verbal Communication?

5. Differentiate between Advertising and personnel selling?.



Define types of Sales presentation?
List various steps of sales Negotiations?

How you will motivate the Retailers?

Discuss in brief various attributes of a good “Sales Quota Plan”.



