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Maximum Marks: 30

Note: Long Answer Questions. Answer should be given in 800 to 1000 words each.
Answer all questions. All questions are compulsory.
Section- A
Yug—3I|
ferdad 3 - 18
Maximum Marks: 18

1. “Marketing 1s the creation and delivery of standard of living”. Comment.

"SI WR BT gord BRI qard dRA1 fquoE g 17 ool iR |
Or
Explain the nature and scope of marketing. Also discuss its subject matter.

fauoe & vy UG &5 @ AR HIfVe| s f[Aea—ar=ft &1 fadaa
DIT |

Or
Explain the various factors affecting co consumer behavior.

QUG ISR BT YdIfdd &Y drel fAfa= geal B AT HIfoTU |

2. What 1s product life cycle? What strategies are available for a business concern to
face the challenges of declining sales?
ScATE Silge Fsh 9T 87 Hed gU fdhl BT AN DI FHAT PR b o T
IS GRIT & UM HIa—diF 1 Ul dl5g 8kl 87
Or
Examine product concepts and discuss product classification.
IAUTE FHUAIS BT NI PHIFSIY qaT Iere aifihxvr &1 fades HIfy |
Or
In the context of product life cycle what are the strategic considerations?

IUTE Sig9 b & G H Sdfore [IarRg |®&r 87

3. Discuss the objectives and methods of price determination.
7o fRERoT & 9wl Ud faftrf &1 fad=sm S |
Or
Write an explanatory note on the objectives and methods of pricing.



T fAuiRor @ Seewal aun ugfodl R e arernas fewelt forRe |
Or
Examine the merits and demernits of price regulation.

7 faffaH s & u-<I &1 gdieror By |




Section- B
JUs—¢
Jferdad AP - 12
Maximum Marks: 12
Note: Short Answer Questions. Answer should be given 1n 200 to 300 words each.
Answer all questions. All questions are compulsory.
4. What 1s physical distribution?
Wit faavor @@ 87
Or
Define marketing channels. What are the functions of channels?
fauor wreaw &1 g9 HIfSTT | Jegq i & a1 b1 87
Or
Discuss the factors that should be considered in the selection of distribution
channel.

faawor qrerm @ g # fQards geal &1 fQags Fifoe |

5. What do you mean by convenient product?

gfem Sre F MY T FHIA 2?
Or
What 1s promotion? Discuss the objectives of promotion.

Hagd f&d wed 87 Haga @ Sgavdl &l fadad HIfT |
Or

Define advertising and discuss 1ts functions.

fasmus o1 gRYId HISTT d2r g6d w1al &1 faddad BTy |

6. What 1s meant by consumer behaviour?

STHIFT FIeR BT 7 AT &7
Or
Discuss the nature and kinds of marketing environment.

fAgo qafaror & W¥Y Ud bR &1 fada B |
Or
Explain the modern concept of marketing.

fagoe & anmyfae Uy @1 g I

7. Write a note on market segmentation
IR faHadidNTT IR U femofr forfay |
Or
Define packaging and state functions of packaging.
feara=<1 &1 aRHAIMAT PIRY den Raredl & Hral S gd=zy |
Or
What 1s meant by product line expansion?

IcaTe NGT fOwR &1 7 S1ff g 27

8. Digcuss the constituents of marketing environment?
fuor ggtarer & HeeH! o fader HifRg?
Or




State the internal factors influencing the pricing decision.

o faeriror fAofa &1 ywifag wx aret em=aRe aedl &1 918 |
Or
Write a brief note on rebate.

Rard Rt gen fewoft forRkery |

9. How do you measure the effectiveness of advertisement?

fastos &1 yqTaeiierdr @ 39 o /U
Or
Who 1s a merchant wholesaler?

aRe oA1F famar fed Fed &7
Or
What are objectives of promotion?

Hagd & T I5a%T 87




